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=TRENDS

NEW INTERIOR DESIGN TRENDS

LE NUOVE TENDENZE DELL’INTERIO? DESIGN

Unconvmnonal marketing

Ihe values that make a difference

Project fosa G

Briefi r- Rome

It is necessary to differentiate the values in order to create
new forms of business, especially by trying to establish
links between people so as to develop and share the
idea of a world that could be

n this new era of digital marketing it
no longer makes sense to develop
and differentiate products. Instead, it
is necessary to differentiate the
values, on many levels: functional, emotio-
nal, and spiritual. This is exactly what digi-
tal strategist and top-level speaker Mirko
Pallera, creator of Ninja Marketing, did

during an event organized by Asso Ufficio.
The event was focused on the transversal
theme of unconventional marketing, the
growing popularity of social networks, and
new ways communication that companies
should use when addressing a changed
and evolved market.

"The idea of marketing was designed

Companies must begin to move on seve-

- Consequently, the level on which a brand

when there were only a few products
around - says Pallera. It just does not
work any more today. We started at the
10phasewhefethegoalwastosellpro-
ducts, tothenpmmtotheZOphase
where it was important to differentiate pro-
ducts and retain consumers. Now we are
in the 3.0 phase and the goal is to make
the world a better place to live.

ral levels. Profit alone, while undoubtedly
important, is no longer sufficient.

moves changes in the three phases too. It

goes from a closed value, focused on the

functional product, to a symbolic value,
where the product becomes an instru-
ment of identity, to finally become a bon-
ding value, where the brand is perceived
as a place that allows people to come
together and relate to jointly develop the
idea of a world that could be".
"The fundamental pnncapleisthatweare ‘
all creators - continues Pallera. We have
to enter into a frame of mind where we all
become producers of things, not just

ideas. The internet allows anyone bring
their ideas to the masses. Thanks to the
internet, today's social movements have
an immediate impact on society and new
ideas can become a hot trend in no time.
It is important to 'stay tuned' to the places
where relationships are cultivated, espe-
cially social networks. Here, a company:
can find out what the desires and_needs
that people give value to are".
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MyExhibition at MADEexpo

Projects for greener houses

MyExhibition returns after the success of last year’s edition
with Social Home Design. This year, with the collaboration
of Federlegno arredo and MADEexpo, it presents a

project that aims to give shape to sustainability

Focus the advantages that the new challen-
ges of sustainability offer towards those
who want to take on the. frontier of eco-
friendly architecture. This is the objective
that MyExhibition puts forth with this year's
format. Green Hame Design was made-on
an area of 1,400 square meters with five
prefabricated structures divided into three
houses, a nursery school, a-conference
room, and a lounge area with a bio-bar.
The five 1:1 scale installations come from
some of the biggest names in architecture
including Aldo Cibic, Luca Scacchetti,
Marco Piva, and Massimo Mandarini. The
projects aim to show the advantages that
the challenge of sustainability offers to
~ those who want to tackle the new frontier of
green architecture and are capable of using
the best innovations to create buildings that
are beautiful to look at and live in, Today,
architecture and sustainable construction
are significant market segments thanks to a
growing environmental consciousnéess and
the need to save on energy costs. New
renovations and new buildings are all desi-
gned to reduce the cost of management
and execution without compromising on
the aesthetic and functional result. -
The Green Home Design exhibition acts as
a spokesperson for this ample emerging
market and allows exhibiting companies to
gain a growing consensus of architects and
designers thanks to a very real theme with
plenty of room for business growth. The

structure presented by Cibicworkshop with
Aldo Cibic and Tommaso Cora features
hemp. The “Coltivare una casa” project
stems from an idea about construction

systems and materials with a low environ-

mental impact. The experimental research
was aimed at using lime-treated hemp to
create innovative housing and at the same
time build new regional economies that
satisfy the latest environmental and energy

“performance requirements. :
“Space for Life” by Marco Piva is geared

towards redefining a new balance between
natural environments and constructed
ones by using natural resources -and high-
performance materials to design a residen-
tial structure that is capable of responding

to today’s lifestyle. This concept showca-

ses small-scale modular homes with multi-

ple possible combinations that have more.

s | desiGh

complex and compressed structures which
meet the highest level of housing needs.”
Luca Scacchetti’s project entitled “La
Grazia della sostenibilita” aims to create
formal solutions that balance ethics with
aesthetics in order to launch a new project
opportunity centered on housing that is
characterized by an ecological spirit and a
high-design structure.

A new model for experiencing life in an
eco-friendly and social way can be found
with “Green Kinder House”, a sustainable
nursery school developed by Massimo
Mandarini for Marchingenio. This nursery
school is-a mini modular environment that
is self-sufficient for energy and highly flexi-
ble. It is built on a two-leveled seismic plate
- one for architectural education to teach
about sustainability and the other to tell the
story of the sustainability of the future.
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AWQST LIKE hﬂﬂﬁl B
Flos launches Tatou, a new fami!y of

lamps desugned by Patricia Urquiola. Like | |
the armor of an armadillo, Tatou protects | |

your eyes from bothersome direct light, : |
yetis still slim and lightweight

www.ecostampa.it
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